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!  Discuss	
  Millennial	
  non-­‐college	
  young	
  adults	
  
demographics	
  

!   Explore	
  the	
  culture	
  of	
  this	
  group	
  
!   Iden:fy	
  engagement	
  strategies	
  for	
  	
  
	
  non-­‐college	
  	
  Millennials	
  

What	
  Year	
  were	
  you	
  born?	
  
A. 1925-­‐1945	
  
B. 1946-­‐1964	
  
C. 1965-­‐1979	
  
D. 1980-­‐2000	
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!  G.I.	
  Genera:on:	
   	
   	
  1904-­‐1924	
  
!  Silent	
  Genera:on: 	
   	
  1925-­‐1945	
  
!  Boomer	
  Genera:on: 	
  1946-­‐1964	
  
!  Genera:on	
  X: 	
   	
   	
  1965-­‐1979	
  
!  Millennial	
  Genera:on: 	
  1980-­‐2000	
  
*Based	
  on	
  live	
  births	
  with	
  no	
  genera:on	
  spanning	
  beyond	
  21	
  years	
  

!  Decrease	
  the	
  number	
  of	
  18	
  to	
  25	
  year	
  olds	
  
engaged	
  in	
  high	
  risk	
  use	
  of	
  alcohol	
  

!  Decrease	
  the	
  number	
  of	
  18	
  to	
  25	
  year	
  olds	
  
engaged	
  in	
  the	
  use	
  of	
  illicit	
  drugs	
  

!  Decrease	
  the	
  number	
  of	
  18	
  to	
  25	
  year	
  olds	
  
misusing	
  prescrip:on	
  medica:ons	
  

Google	
  images	
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!   The	
  first	
  three	
  sessions	
  focused	
  on	
  Millennials	
  but	
  with	
  
an	
  assumed	
  college	
  popula:on	
  

!   However,	
  not	
  all	
  Millennials	
  are	
  in	
  college,	
  or	
  in	
  any	
  
kind	
  of	
  formal	
  educa:onal	
  system	
  

!   This	
  in	
  itself	
  may	
  be	
  a	
  defini:ve	
  line	
  influencing	
  
behaviors	
  and	
  crea:ng	
  a	
  digital	
  and	
  educa:onal	
  divide	
  	
  

!   And	
  crea:ng	
  	
  a	
  different	
  set	
  of	
  expecta:ons	
  around	
  
marke:ng,	
  coali:ons,	
  engagement	
  and	
  technology	
  

	
  regardless	
  of	
  the	
  overall	
  characteris:cs	
  of	
  all	
  other	
  
Millennials	
  

Broad	
  Millennial	
  Characteris:cs	
  

The	
  broad	
  sweep	
  of	
  Millennial	
  characteris:cs	
  that	
  
we	
  painted	
  in	
  the	
  first	
  three	
  sessions	
  takes	
  a	
  
different	
  	
  form	
  when	
  segments	
  are	
  viewed	
  more	
  
closely	
  	
  

Data	
  Sources	
  

!  Using	
  data	
  from	
  the	
  2000	
  US	
  Census	
  	
  and	
  	
  other	
  
sources	
  

!  We	
  discuss	
  18-­‐24	
  year	
  old	
  Non-­‐college	
  	
  
Millennials	
  	
  from	
  points	
  of	
  	
  educa:on,	
  
engagement,	
  employment	
  	
  

!   From	
  this	
  we	
  	
  will	
  suggest	
  	
  strategies	
  	
  for	
  
working	
  with	
  Non-­‐college	
  Millennials	
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!   Transi:oning	
  to	
  adulthood	
  is	
  a	
  crucial	
  :me	
  in	
  
the	
  development	
  of	
  youth.	
  

!   It	
  is	
  a	
  :me	
  when	
  they	
  take	
  on	
  adult	
  roles	
  in	
  
terms	
  of	
  	
  
!   family	
  forma:on	
  
!   financial	
  independence	
  	
  
!   ci:zenship	
  

!   It	
  is	
  also	
  a	
  :me	
  when	
  there	
  can	
  be	
  missteps	
  such	
  as	
  
disconnectedness	
  

!   Early	
  missteps	
  can	
  create	
  long-­‐term	
  problems	
  
!   Desire	
  and	
  mo:va:on	
  toward	
  civic	
  and	
  community	
  

engagement	
  may	
  be	
  affected	
  (coali:ons)	
  
!   A6ainment	
  of	
  knowledge	
  and	
  experience	
  to	
  be	
  

effec:ve	
  community	
  par:cipants	
  may	
  be	
  limited	
  
!   More	
  importantly,	
  there	
  may	
  be	
  social	
  and	
  

interpersonal	
  barriers	
  to	
  hearing	
  messages	
  about	
  
protec:on	
  and	
  interven:on	
  related	
  to	
  substance	
  use	
  
and	
  abuse	
  

In	
  Ohio,	
  most	
  Millennials	
  live	
  in	
  what	
  
seang?	
  

A. Urban	
  
B. Suburban	
  
C. Rural	
  
D. Fron:er	
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In	
  2000:	
  
!   There	
  were	
  	
  27.1	
  million	
  young	
  adults	
  ages	
  18-­‐24	
  
in	
  the	
  US	
  

!   Represents	
  10%	
  of	
  the	
  popula:on	
  
!  Over	
  25%	
  of	
  these	
  	
  young	
  adults	
  lived	
  in	
  the	
  
states	
  of	
  CA,	
  NY	
  and	
  TX	
  

!   18%	
  did	
  not	
  graduate	
  from	
  high	
  school	
  
!   14%	
  were	
  disconnected	
  from	
  produc:ve	
  
ac:vi:es	
  

In	
  2000:	
  
!  Over	
  40%	
  connected	
  through	
  work	
  only	
  
!  Over	
  one	
  half	
  	
  no	
  longer	
  living	
  with	
  parents	
  
!  Marriage	
  rates	
  	
  highly	
  varied	
  	
  among	
  states	
  	
  and	
  
men	
  and	
  women	
  

!   Single	
  motherhood	
  and	
  parenthood	
  varied	
  
among	
  states	
  	
  

!  Over	
  15%	
  of	
  young	
  adults	
  ages	
  18-­‐24	
  had	
  some	
  	
  
form	
  of	
  disability	
  

Disability	
  is	
  defined	
  broadly	
  in	
  	
  the	
  U.S.	
  	
  
census	
  and	
  includes:	
  	
  

!   Long-­‐las:ng	
  condi:ons	
  that	
  limit	
  sight,	
  hearing,	
  or	
  
basic	
  physical	
  ac:vity,	
  as	
  well	
  as	
  physical,	
  emo:onal	
  ,	
  
or	
  mental	
  condi:ons	
  las:ng	
  six	
  months	
  or	
  more	
  

!   That	
  limit	
  cogni:ve	
  abili:es,	
  caring	
  for	
  oneself	
  at	
  
home,	
  going	
  outside	
  the	
  home	
  to	
  shop	
  or	
  visit	
  a	
  
doctor’s	
  office,	
  or	
  working	
  

!   In	
  2000,	
  over	
  15%	
  of	
  young	
  adults	
  	
  ages	
  18-­‐24	
  were	
  
reported	
  to	
  have	
  	
  one	
  or	
  more	
  disabili:es	
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Source:	
  Child	
  Trends	
  calcula:ons	
  of	
  data	
  from	
  the	
  Popula:on	
  Reference	
  Bureau	
  analysis	
  of	
  
Census	
  2000	
  5-­‐Percent	
  Public	
  Use	
  Microdata	
  Sample	
  (PUMS).	
  

!  White	
  non-­‐Hispanic	
  	
  62%	
  
!  Hispanic	
  of	
  any	
  race	
  	
  17%	
  
!   Black	
  Non-­‐Hispanic	
  14%	
  
!  Asian	
  /Pacific	
  Islander	
  4%	
  
!  American	
  Indian/Alaska	
  Na:ve	
  1%	
  
!   Racial	
  and	
  ethnic	
  data	
  varies	
  widely	
  across	
  
states	
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!   Educa:onal	
  Achievement:	
  one	
  of	
  the	
  most	
  reliable	
  
predictors	
  of	
  future	
  well-­‐being	
  

!   Adults	
  with	
  higher	
  levels	
  of	
  educa:on	
  have:	
  
!   Jobs	
  with	
  higher	
  wages	
  	
  
!   Opportuni:es	
  for	
  advancement	
  
!   Bejer	
  health	
  outcomes	
  

!   2000	
  census	
  reports	
  that	
  the	
  value	
  of	
  higher	
  
educa:on	
  had	
  increased	
  	
  	
  

!   Fast	
  forward	
  to	
  2011	
  where	
  Millennials,	
  have	
  become	
  
the	
  most	
  educated	
  genera:on	
  and	
  we	
  see	
  this	
  as	
  
having	
  become	
  a	
  reality	
  

!   7	
  in	
  10	
  Ohio	
  high	
  school	
  students	
  graduate	
  
!   78%	
  of	
  the	
  class	
  of	
  2002	
  graduated.	
  Of	
  these	
  55%	
  

were	
  La:no,	
  55%	
  were	
  African-­‐American	
  and	
  83%	
  
were	
  white.	
  

!   In	
  the	
  school	
  year	
  of	
  2000-­‐2001	
  there	
  were	
  
approximately	
  45,999	
  high	
  school	
  drop-­‐outs.	
  

!   Gradua:on	
  rates	
  are	
  lower	
  in	
  the	
  southern	
  regions	
  of	
  
Ohio	
  and	
  large	
  urban	
  popula:ons	
  

!   Urban	
  high	
  schools	
  in	
  Ohio	
  have	
  a	
  15%	
  lower	
  rate	
  of	
  
gradua:on	
  than	
  suburban	
  high	
  schools	
  



2/23/12 

8 

!  Mintel	
  Market	
  Research	
  report	
  (Oct	
  2008)	
  
finds:	
  
!   College	
  students	
  make	
  up	
  15%	
  of	
  the	
  71	
  million	
  

young	
  adults	
  18-­‐34	
  in	
  the	
  U.S.	
  	
  
!   ‘Affluent	
  Young	
  Adults’	
  make	
  up	
  another	
  19%	
  
!   	
  The	
  remaining	
  two	
  thirds	
  are	
  what	
  Mintel	
  calls	
  

‘Minimalists’	
  or	
  ‘Unpowered	
  Young	
  Adults’.	
  	
  

!  Non-­‐	
  college	
  Millennials	
  are	
  different	
  in	
  many	
  
ways	
  but	
  it	
  is	
  their	
  differentness	
  that	
  makes	
  it	
  
cri:cal	
  that	
  we	
  understand	
  them	
  as	
  a	
  part	
  of	
  
the	
  total	
  Millennial	
  Genera:on	
  

Apparent	
  in	
  other	
  ways	
  as	
  well.	
  	
  
!  Non-­‐college	
  young	
  adults	
  are	
  more	
  likely	
  to	
  be	
  
unemployed.	
  	
  

!   Census	
  data	
  through	
  March	
  2008	
  shows	
  
unemployment	
  rate	
  for	
  18-­‐29	
  year	
  olds:	
  
!   13.6%	
  -­‐	
  No	
  College	
  Experience	
  
!   4.5%	
  -­‐	
  Some	
  College.	
  

!  How/at	
  what	
  rate	
  do	
  Millennials	
  in	
  your	
  
community	
  use	
  technology?	
  

!  What	
  are	
  the	
  technologies	
  of	
  choice?	
  
!   Is	
  this	
  an	
  effec:ve	
  way	
  to	
  reach	
  your	
  target	
  
audience?	
  

How do you know? 
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True	
  or	
  False:	
  The	
  Digital	
  divide	
  refers	
  
to	
  inequali:es	
  	
  in	
  communica:on	
  
technology	
  use?	
  

A. True	
  
B. False	
  

The	
  Digital	
  Divide	
  refers	
  to	
  any	
  inequali:es	
  
between	
  groups,	
  broadly	
  construed,	
  in	
  terms	
  of	
  
access	
  to,	
  use	
  of,	
  or	
  knowledge	
  of	
  informa:on	
  
and	
  communica:on	
  technologies.	
  

	
  The	
  divide	
  inside	
  the	
  United	
  States	
  can	
  refer	
  to	
  
inequali:es	
  between	
  individuals,	
  households,	
  
businesses,	
  and	
  geographic	
  areas	
  at	
  different	
  
socioeconomic	
  and	
  other	
  demographic	
  levels	
  

Defini:on	
  from	
  Wikipedia	
  

!   Stage	
  1:	
  Economic	
  Divide	
  -­‐	
  In	
  its	
  simplest	
  form,	
  
the	
  digital	
  divide	
  is	
  manifested	
  in	
  the	
  fact	
  that	
  
some	
  people	
  can't	
  afford	
  to	
  buy	
  a	
  computer	
  

Jakob	
  Nielsen's	
  Alertbox,	
  November	
  20,	
  2006	
  



2/23/12 

10 

!   Stage	
  2:	
  Usability	
  Divide	
  -­‐	
  Far	
  worse	
  than	
  the	
  
economic	
  divide	
  is	
  the	
  fact	
  that	
  technology	
  
remains	
  so	
  complicated	
  that	
  many	
  people	
  
couldn't	
  use	
  a	
  computer	
  even	
  if	
  they	
  got	
  one	
  
for	
  free.	
  	
  

!  Many	
  others	
  can	
  use	
  computers,	
  but	
  don't	
  
achieve	
  the	
  modern	
  world's	
  full	
  benefits	
  
because	
  most	
  of	
  the	
  available	
  services	
  are	
  too	
  
difficult	
  for	
  them	
  to	
  understand.	
  

Jakob	
  Nielsen's	
  Alertbox,	
  November	
  20,	
  2006	
  

!   Stage	
  3:	
  Empowerment	
  Divide	
  –	
  hard	
  even	
  if	
  
computers	
  and	
  the	
  Internet	
  were	
  extraordinarily	
  
easy	
  to	
  use,	
  not	
  everybody	
  would	
  make	
  full	
  use	
  
of	
  the	
  opportuni:es	
  that	
  such	
  technology	
  
affords.	
  

True	
  or	
  False:	
  There	
  is	
  a	
  correla:on	
  
between	
  the	
  amount	
  of	
  educa:on	
  
one	
  receives	
  and	
  his/her	
  civic	
  
engagement.	
  

A. True	
  
B. False	
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!  A	
  Tups	
  report	
  rebuts	
  one	
  of	
  the	
  most	
  widely	
  
shared	
  views	
  of	
  this	
  genera:on,	
  it’s	
  civic-­‐
mindedness.	
  

!   Civic-­‐mindedness	
  is	
  a	
  func:on	
  of	
  educa:on.	
  	
  
!   Those	
  who	
  have	
  no	
  college	
  experience	
  are	
  
significantly	
  less	
  engaged	
  on	
  mul:ple	
  
dimensions	
  from	
  vo:ng	
  to	
  volunteerism	
  to	
  
membership	
  in	
  social,	
  poli:cal	
  and	
  economic	
  
organiza:ons	
  than	
  their	
  college	
  educated	
  
counterparts.	
  	
  

!   Most	
  disturbingly,	
  they	
  conclude	
  that	
  young	
  adults	
  
without	
  college	
  experience	
  are	
  permanently	
  missing	
  
some	
  aspects	
  of	
  civic	
  engagement–such	
  as	
  group	
  
membership–that	
  were	
  common	
  thirty	
  years	
  ago.	
  	
  

!   While	
  this	
  has	
  obvious	
  implica:ons	
  for	
  society	
  and	
  
policy,	
  it	
  also	
  is	
  important	
  context	
  for	
  marketers.	
  

!   	
  We	
  must	
  keep	
  in	
  mind	
  that	
  there	
  is	
  great	
  diversity	
  
among	
  71	
  million	
  people,	
  and	
  genera:onal	
  ships	
  we	
  
see	
  among	
  the	
  college	
  educated,	
  like	
  civic-­‐mindedness,	
  
may	
  not	
  hold	
  for	
  everyone.	
  	
  

!   Study	
  demonstrated	
  rela:onship	
  between	
  educa:on	
  
ajainment	
  and	
  civic	
  par:cipa:on	
  

!   Educa:on	
  had	
  the	
  most	
  	
  effect	
  on	
  engagement	
  	
  
!   Millennials	
  with	
  no	
  college	
  experience	
  are	
  among	
  the	
  

most	
  marginalized	
  when	
  it	
  comes	
  to	
  engagement	
  
!   Fewer	
  than	
  10%	
  of	
  Millennials	
  with	
  no	
  college	
  	
  

experience	
  were	
  engaged	
  
	
  NCoC	
  The	
  demographics	
  of	
  Civic	
  Engagement	
  among	
  Millennials	
  in	
  Florida,	
  Jan	
  2012	
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!   The	
  less	
  affluent	
  tend	
  to	
  be	
  most	
  marginalized	
  
in	
  terms	
  of	
  levels	
  of	
  engagement	
  

!   Race	
  and	
  ethnicity	
  is	
  a	
  leading	
  cause	
  of	
  lower	
  
levels	
  of	
  engagement	
  although	
  these	
  
dis:nc:ons	
  are	
  beginning	
  to	
  blur	
  and	
  
disappear	
  among	
  Millennials	
  in	
  general	
  

!  Women’s	
  gains	
  in	
  educa:on	
  and	
  employment	
  
seem	
  to	
  influence	
  their	
  higher	
  levels	
  of	
  
engagement	
  than	
  male	
  counterparts	
  

NCoC The demographics of Civic Engagement among 
Millennials in Florida, Jan 2012 

!   A	
  primary	
  goal	
  for	
  young	
  adults	
  is	
  to	
  establish	
  the	
  
ability	
  to	
  support	
  themselves	
  independent	
  of	
  their	
  
parents.	
  	
  

!   School	
  and	
  work	
  in	
  various	
  combina:ons	
  are	
  the	
  major	
  
ac:vi:es	
  for	
  building	
  up	
  such	
  capaci:es.	
  	
  

!   Young	
  adults	
  who	
  are	
  engaged	
  in	
  neither	
  of	
  these	
  
ac:vi:es	
  are	
  open	
  referred	
  to	
  as	
  being	
  idle	
  or	
  
“disconnected”	
  from	
  any	
  path	
  leading	
  to	
  such	
  
independence.	
  

!   Youth	
  who	
  are	
  disconnected	
  for	
  substan:al	
  periods	
  are	
  
much	
  less	
  well-­‐off	
  as	
  adults	
  in	
  terms	
  of	
  income	
  and	
  
earnings,	
  welfare	
  receipt,	
  and	
  educa:onal	
  ajainment.	
  

!  Disconnected	
  youth	
  ac:vi:es	
  are	
  defined	
  as:	
  
!   Not	
  enrolled	
  in	
  school	
  
!   Not	
  employed	
  
!   Not	
  in	
  the	
  military	
  
!   Have	
  only	
  a	
  high	
  school	
  diploma	
  or	
  GED	
  

!  According	
  to	
  this	
  defini:on,	
  14%	
  of	
  young	
  adults	
  
are	
  disconnected	
  from	
  produc:ve	
  ac:vi:es	
  

!  Disabled	
  youth	
  are	
  more	
  likely	
  to	
  be	
  	
  
disconnected	
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Percentage	
  of	
  Young	
  Adults	
  Ages	
  18	
  to	
  24	
  	
  
Who	
  Are	
  Disconnected	
  by	
  State,	
  2000	
  

Source:	
  Popula:on	
  Reference	
  Bureau	
  analysis	
  of	
  Census	
  2000	
  

!  About	
  1	
  in	
  4	
  non-­‐Hispanic	
  Black	
  and	
  American	
  
Indians	
  were	
  disconnected	
  compared	
  to	
  1	
  in	
  10	
  
Non	
  Hispanic	
  white	
  -­‐	
  young	
  adults	
  

!   Connected	
  young	
  adults	
  were	
  	
  connected	
  
through	
  :	
  

!  work-­‐	
  over	
  40%	
  
!   through	
  school	
  	
  24%	
  
!  work	
  and	
  school	
  28%	
  
!  military	
  less	
  than	
  2%	
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Based	
  on	
  data,	
  this	
  percent	
  of	
  young	
  
adults	
  struggle	
  economically:	
  

A. Less	
  than	
  10%	
  
B. 10%	
  to	
  15%	
  
C. 15%-­‐20%	
  
D. More	
  than	
  20%	
  

!   Young	
  adults	
  struggling	
  economically	
  differs	
  
depending	
  upon	
  measure	
  used	
  

!   Poverty	
  status	
  is	
  the	
  most	
  commonly	
  used	
  
indicator	
  of	
  economic	
  hardship	
  

!   It	
  takes	
  into	
  account,	
  total	
  family	
  income	
  and	
  
numbers	
  of	
  people	
  in	
  the	
  family	
  

!  Using	
  this	
  measure,	
  nearly	
  21%	
  of	
  young	
  adults	
  
ages	
  18-­‐24	
  face	
  economic	
  hardship	
  

!   Measurement	
  always	
  has	
  cau:ons	
  	
  
!   In	
  this	
  case	
  there	
  is	
  differen:a:on	
  between	
  young	
  

adults	
  enrolled	
  in	
  school	
  thus	
  having	
  limited	
  :me	
  	
  for	
  
work	
  while	
  inves:ng	
  in	
  their	
  future	
  

!   vs.	
  young	
  adults	
  who	
  live	
  in	
  poverty	
  but	
  are	
  not	
  in	
  
school	
  

!   Nearly	
  46%	
  of	
  all	
  young	
  adults	
  living	
  in	
  poverty	
  were	
  
also	
  enrolled	
  in	
  school	
  (Census	
  2000)	
  

!   This	
  varies	
  by	
  state	
  and	
  by	
  race	
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!   The	
  economic	
  downturn	
  has	
  had	
  an	
  excep:onally	
  
nega:ve	
  effect	
  on	
  the	
  employment	
  rates	
  of	
  Millennials.	
  	
  

!   In	
  2006,	
  Pew	
  found	
  that	
  half	
  of	
  all	
  18-­‐29	
  year	
  olds	
  were	
  
working	
  full-­‐:me.	
  In	
  2010,	
  aper	
  the	
  recession	
  hit,	
  only	
  
41%	
  s:ll	
  have	
  full-­‐:me	
  jobs.	
  	
  

!   By	
  contrast,	
  the	
  propor:on	
  of	
  older	
  adults	
  par:cipa:ng	
  
in	
  the	
  same	
  surveys	
  repor:ng	
  full-­‐:me	
  employment	
  
stayed	
  about	
  the	
  same.	
  

!   	
  And	
  the	
  recession	
  is	
  s:ll	
  hur:ng	
  Millennials	
  -­‐	
  10%	
  
report	
  losing	
  their	
  jobs	
  recently,	
  as	
  compared	
  to	
  6%	
  of	
  
older	
  adults.	
  	
  

  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  !

Ohio	
  Fast	
  Facts	
  
Unemployment	
  Rates	
  

	
  	
  	
  	
  	
  	
  Area	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  Dec'11	
  	
  	
  	
  Nov'11	
  	
  	
  	
  Dec'10	
  
	
  	
  	
  	
  	
  	
  Ohio	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  8.1%	
  	
  	
  	
  	
  	
  8.5%	
  	
  	
  	
  	
  	
  9.5%	
  
	
  	
  Ohio	
  not	
  seasonally	
  adjusted	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  7.6%	
  	
  	
  	
  	
  	
  7.6%	
  	
  	
  	
  	
  	
  	
  9.2%	
  
	
  	
  	
  	
  	
  	
  U.S.	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  8.5%	
  	
  	
  	
  	
  	
  8.7%	
  	
  	
  	
  	
  	
  	
  9.4%	
  
	
  	
  	
  U.S.	
  not	
  seasonally	
  adjusted	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  8.3%	
  	
  	
  	
  	
  	
  8.2%	
  	
  	
  	
  	
  	
  	
  	
  9.1%	
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Accessing	
  non-­‐college	
  Millennials	
  may	
  be	
  
challenging	
  and,	
  require	
  the	
  crea:ve	
  energy	
  of	
  
the	
  Millennials	
  themselves.	
  	
  	
  

Shrinking	
  share	
  of	
  young	
  adults	
  in	
  the	
  labor	
  force	
  
!   Par:cularly	
  steep	
  among	
  teenagers	
  
!  Down	
  substan:ally	
  among	
  men	
  and	
  women	
  
in	
  their	
  20’s	
  

!  Weak	
  economy	
  in	
  past	
  years	
  is	
  primary	
  
factor	
  

!   Increasing	
  college-­‐bound	
  high	
  school	
  
graduates	
  may	
  not	
  bother	
  to	
  look	
  for	
  
employment	
  	
  

!  Millennials	
  are	
  well	
  educated	
  but	
  out	
  of	
  the	
  
labor	
  force	
  

2005	
   2000	
   1990	
   00-­‐05	
   90-­‐05	
  

Men	
  aged	
  
16	
  and	
  
older	
  

73.3	
   74.8	
   76.4	
   -­‐1.5	
   -­‐3.1	
  

Women	
  
aged	
  16	
  
and	
  older	
  

59.3	
   59.9	
   57.5	
   -­‐0.6	
   -­‐1.8	
  

Source:	
  Bureau	
  of	
  Labor	
  StaZsZcs,	
  Public	
  Query	
  Data	
  Tool,	
  and	
  2005	
  	
  Current	
  PopulaZon	
  
Survey	
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!   Execu:ve,	
  administra:ve,	
  and	
  managerial	
  occupa:ons;	
  
professional	
  specialty	
  occupa:ons;	
  technicians;	
  non-­‐retail	
  
sales	
  occupa:ons;	
  police	
  and	
  firefighters;	
  	
  

!   Precision	
  produc:on,	
  mechanics,	
  and	
  construc:on	
  crap	
  
occupa:ons;	
  	
  

!   Machine	
  operators,	
  assemblers,	
  and	
  inspectors;	
  
transporta:on	
  and	
  material	
  moving	
  occupa:ons;	
  handlers,	
  
equipment	
  cleaners,	
  helpers,	
  and	
  laborers;	
  and	
  farming,	
  
forestry,	
  and	
  fishing	
  occupa:ons;	
  	
  

!   Administra:ve	
  support	
  occupa:ons,	
  including	
  clerical;	
  retail	
  
sales;	
  and	
  service	
  occupa:ons,	
  except	
  police	
  and	
  firefighter.	
  	
  

1996	
  Current	
  PopulaZon	
  Survey	
  (CPS)	
  and	
  are	
  for	
  full-­‐Zme	
  workers	
  aged	
  22	
  to	
  64.	
  The	
  CPS	
  
groups	
  workers	
  by	
  level	
  of	
  educaZon	
  and	
  occupaZon.	
  The	
  Bureau	
  of	
  Labor	
  StaZsZcs	
  (BLS)	
  

Five	
  occupa:onal	
  groups	
  expected	
  	
  to	
  have	
  the	
  
highest	
  growth:	
  

	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  Occupa:on	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  Expected	
  Growth	
  Rate	
  
1.  Health	
  care	
  support	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
   	
   	
   	
  24.5%	
  
2.  Community	
  and	
  social	
  services 	
   	
  20.6	
  
3.  Computer	
  and	
  mathema:cal	
   	
   	
  17.8	
  
4.  Health	
  care	
  prac::oner	
  &	
  technical	
   	
  17.3	
  
5.  Personal	
  care	
  &	
  service 	
   	
   	
  13.9	
  

The	
  OccupaZonal	
  Employment	
  ProjecZons	
  2006-­‐2016	
  	
  

Produc:on	
  is	
  not	
  growing	
  but	
  with	
  the	
  aging	
  
Boomers,	
  there	
  are	
  expected	
  	
  to	
  be	
  12,000	
  
annual	
  jobs	
  in	
  produc:on	
  because	
  of	
  
replacement	
  needs	
  

The	
  	
  five	
  occupa:onal	
  groups	
  with	
  the	
  	
  largest	
  
number	
  of	
  annual	
  opening	
  

1.  Office	
  and	
  administra:ve	
  support	
  
2.  Sales	
  and	
  related	
  occupa:ons	
  
3.  Food	
  prepara:on	
  and	
  service	
  related	
  occupa:ons	
  
4.  Produc:on	
  
5.  Transporta:on	
  and	
  material	
  moving	
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!   Health	
  care	
  historically	
  resilient	
  to	
  economic	
  down	
  
trends	
  

!   Ambulatory	
  care	
  has	
  grown	
  20.6	
  %	
  since	
  2000	
  
!   Employment	
  in	
  nursing	
  and	
  residen:al	
  care	
  much	
  more	
  

concentrated	
  in	
  Ohio	
  than	
  na:onally	
  
!   There	
  will	
  be	
  health	
  care	
  jobs	
  at	
  all	
  levels	
  of	
  educa:on	
  

and	
  training	
  
!   Percentage	
  of	
  Ohioans	
  65	
  and	
  over	
  is	
  above	
  na:onal	
  	
  

average	
  sugges:ng	
  higher	
  than	
  average	
  needs	
  for	
  
healthcare	
  workers	
  

Ohio	
  Department	
  of	
  Jobs	
  and	
  Family	
  Services,	
  Office	
  of	
  Workforce	
  
Development,	
  Bureau	
  of	
  Labor	
  Market	
  Informa:on,	
  2009	
  Report	
  

	
  10.	
  
Ushers,	
  Lobby	
  Ajendants	
  &	
  Ticket	
  Takers	
  
$19,610	
  

9.	
  Amusement	
  &	
  Recrea:on	
  Ajendants	
  $19,450	
  
8.	
  
Hosts	
  &	
  Hostesses	
  -­‐	
  Restaurant,	
  Lounge	
  &	
  
Coffee	
  Shop	
  $19,190	
  

7.	
  Cashiers	
  $19,030	
  
6.	
  
Counter	
  Ajendants	
  -­‐	
  Cafeteria	
  &	
  Coffee	
  Shop	
  
$18,990	
  	
  www.myplan.com/careers/top.../highest-paying-without-

college.php  
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5.	
  
Dining	
  Room	
  &	
  Cafeteria	
  Ajendants	
  &	
  
Bartender	
  Helpers	
  $18,900	
  	
  

4.	
  Shampooers	
  $18,890	
  	
  
3.	
  Dishwashers	
  $18,330	
  	
  
2.	
  Cooks	
  –	
  Quick	
  Service	
  $18,230	
  	
  
1.	
  
Food	
  Prepara:on	
  &	
  Serving	
  Workers	
  (including	
  
quick-­‐serivce)	
  $18,120	
  	
  

www.myplan.com/careers/top.../highest-paying-without-
college.php  

!   Employers	
  that	
  may	
  not	
  require	
  a	
  high	
  school	
  
diploma	
  

!  Quick-­‐Service	
  Restaurants	
  
!   Technical	
  and	
  career	
  schools	
  
!  Gathering	
  places	
  such	
  as	
  malls,	
  movie	
  theaters,	
  
ea:ng	
  places	
  

!  Grocery	
  stores,	
  chain	
  stores	
  (Wal-­‐Mart,	
  
Meijer's)	
  	
  

!  Automo:ve	
  loca:ons	
  (gas	
  &	
  service	
  sta:ons)	
  
!  Use	
  technology	
  even	
  though	
  many	
  of	
  the	
  non-­‐
college	
  youth	
  may	
  not	
  consume	
  to	
  the	
  degree	
  
as	
  their	
  college	
  enrolled	
  counterparts	
  

!   Link	
  	
  with	
  other	
  organiza:ons	
  	
  whose	
  mission	
  is	
  
to	
  seek	
  out	
  and	
  connect	
  with	
  non-­‐college	
  	
  
Millennials	
  

!  U:lize	
  social	
  networking	
  media	
  to	
  get	
  the	
  
message	
  to	
  the	
  target	
  audience	
  

!   Immerse	
  messages	
  in	
  the	
  available	
  technology	
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!   Looking	
  at	
  the	
  employment	
  data,	
  consider	
  the	
  
businesses	
  that	
  fit	
  the	
  occupa:onal	
  profiles	
  and	
  
connect	
  with	
  them	
  for	
  access	
  to	
  non-­‐college	
  
Millennials	
  

!   Give	
  all	
  areas	
  of	
  healthcare	
  serious	
  considera:ons	
  
since	
  there	
  is	
  a	
  prolifera:on	
  of	
  healthcare	
  career	
  
colleges,	
  schools	
  of	
  nursing	
  and	
  medical	
  centers	
  in	
  
Ohio	
  

!   Health	
  care	
  will	
  understand	
  the	
  issue	
  of	
  AoD	
  use	
  as	
  a	
  
health	
  issue	
  and	
  may	
  be	
  effec:ve	
  partners	
  

!   Cannot	
  assume	
  that	
  all	
  18-­‐25	
  year	
  olds	
  who	
  are	
  
not	
  in	
  college	
  	
  do	
  not	
  have	
  college	
  degrees	
  or	
  
some	
  college	
  educa:on	
  

!   Because	
  they	
  are	
  Millennials,	
  can	
  assume	
  that	
  	
  
broadly,	
  they	
  share	
  some	
  of	
  the	
  same	
  
characteris:cs	
  to	
  greater	
  or	
  lesser	
  degrees	
  

!   Research	
  shows	
  that	
  	
  the	
  more	
  educated	
  	
  
18-­‐25	
  year	
  olds	
  tend	
  to	
  be	
  greater	
  consumers	
  
of	
  technology,	
  but	
  others	
  will	
  possess	
  
technological	
  savvy	
  as	
  well	
  

2:00	
  PM	
  –	
  3:30PM	
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