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Quick Audio Checkpoints
Can you hear me?

- Check the “audio” field (under “chat”)
- Do your audio levels fluctuate (green-to-yellow)?

If not, please click the “phone” icon located in the 
audio section (bottom right) to dial-in. You will be 
shown the dial-in number, after you have dialed in 
successfully press “ok”.

Press* 6 to mute your phone
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Join the conversation on 
Connected Communities SoMe Group

http://connectedcommunities.ning.co

Learning objectives
Following the session, participants will:
• Learn the basics of campaign structure and management.
• Be able to identify the multiple social media tools available to you 

to you and how they fit into the campaign structure.
• Have a basic understanding of multi-channel campaigns, and how 

to better create a comprehensive social media campaign.
• Gain strategy on how to better engage your community and have 

them become an integral part of your social media campaign.
• How to create and support a call to action. 



Weaving: Communication and Social Media Campaigns 

Campaigns are...

A sustained set of messages
within a specified time frame
to accomplish a specific goal. 

Campaign Types
Social Marketing

Promote a specific health behavior



Weaving: Communication and Social Media Campaigns 

Campaign Types
Awareness

Build awareness on a specific issue

Campaign Types
Advocacy

Seek a specific political action 
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Campaign Types
Fundraising

Seek a specific donation amount

Key Elements

A Clear Target Audience
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Key Elements

A Measurable Goal

Key Elements

A Set of Consistent & 
Intertwining Messages
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Key Elements

The Right Channel, The Right 
Message, The Right Time

Traditional Campaign 
Channels

Print
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Traditional Campaign 
Channels

Billboards

Traditional Campaign 
Channels

News Media Ads
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Traditional Campaign 
Channels

Radio & Television

SoMe & Campaigns

From Unidirectional to Interactive



Weaving: Communication and Social Media Campaigns 

SoMe & Campaigns

From Hitting Target to Engagement

SoMe & Campaigns

From Primarily Print to Muti-Media
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SoMe & Campaigns

From High Cost to DIY

SoMe & Campaigns

From Agency Owned Messages to 
Community Owned Messages
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The Birth of a Campaign 

The Birth of a Campaign 
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Why Social Media...
• Meet our audience where they are at (youth & parents)
• Instant feedback and interaction within the campaign
• Raise awareness of the project and the issues both

locally as well as nationally.
• Ease of distribution
• Cost effective
• Ease of evaluation 
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What, where, and why...

What, where, and why...

• Pre-established audience
• Ability to share video
• Instant feedback
• Ability to create an easy

"home" for TGP. (Page) 
• Ability to allow audience to "own"

the project and share with
others.



Weaving: Communication and Social Media Campaigns 



Weaving: Communication and Social Media Campaigns 



Weaving: Communication and Social Media Campaigns 

What, where, and why...

• Share the project with a broader
audience. 

• Ease to direct traffic to other
locations 

• Increase "SEO" 
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What, where, and why...

• Create a "home" for all things video
• Reach our Youth Audience 
• Increase "SEO" 
• Increased ability to receive

comments and feedback from
viewers. 

• Increase scope and capacity
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Questions

Campaign Type: AWARENESS

What: International Overdose Awareness Day

When: August 31, 2010

Who: Overdose prevention awareness advocates all over 
the world!

SoMe Used: Facebook, Twitter (#OD10) & Twibbon
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Twibbon spreads awareness about your cause by overlaying an 
image onto your supporters' Twitter profile avatars. Quick and easy!

http://twibbon.com/join/Overdose-Awareness-Day

# Joined Cause: 7

www.facebook.com/portlandprevention

Wall posts: 33

Shared: 1

Comments: 0
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Sample of Facebook wall postings for
Overdose Awareness Day:
*Due to lowered tolerance, people leaving jail are
the most at risk for an overdose; people leaving
rehab = 2nd most at risk. 

*VIDEO: how to put someone in the recovery position 
http://bit.ly/ank7cX

*If you know someone has been using opiates (and/or alcohol), 
don't let them sleep it off if they are unresponsive and 
SNORING deeply, you need to call 911!

www.twitter.com/portprevent
#OD10
"Hash tags make Tweets searchable"

@portprevent's Tweets: 41
Retweets (my tweets, retweeted): 28

Others' Tweets: 94

#OD10 Summary of ALL Tweets on 8/31/10:
http://injectingadvice.com/download/56-other/205-od10
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Sample of PortPrevent's Tweets for
Overdose Awareness Day:
*Due to lowered tolerance, people leaving #jail are the
most at risk for an #overdose; people leaving rehab are
2nd most at risk. #OD10 (retweeted 5 times)

*Shower/ice bath for #overdose = 1) waste of time, 2) drowning risk, 3) 
shock risk. Better to call 911 and possibly save a life! #OD10 (retweeted 4 
times)

*Snoring heavily (also nick-named “the death rattle”) has been reported 
in 90% of fatal opiate overdoses. Call 911 - save a life! #OD10 (retweeted 4 
times)

Why did we choose social media for our awareness 
campaign? 

• We put out a traditional press release and it didn't 
get picked up by any of our local media outlets (the 
subject matter may have contributed to that)

• We have established connections on both Facebook 
(453 friends) & Twitter (265 followers) so it was a 
natural fit to help spread the word

• We were part of an INTERNATIONAL DIALOGUE 
about saving lives!
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The Birth of a Campaign 
Campaign Type: Social Marketing

Call to Action: Speak with your children 
about underage drinking, prevent access 
to alcohol in your home, raise awareness 
about underage drinking in Danvers, MA
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The Integrated Campaign 

"If you build it, they will come"
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"If you build it, they will come"
This only works in baseball movies

staring Kevin Costner...

The Call to Action
Tell me why to care...

...then tell me how
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The "Straight Forward" 
Approach 
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SoMe and the
"Call to Action" 

SoMe and the
"Call to Action" 
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SoMe and the
"Call to Action" 
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Questions


