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Quick Audio Checkpoints E I —
Can you hear me?

- Check the “audio” field (under “chat”)
- Do your audio levels fluctuate (green-to-yellow)?

If not, please click the “phone” icon located in the
audio section (bottom right) to dial-in. You will be
shown the dial-in number, after you have dialed in

successfully press “ok”.  rudio
 e— ——

Press* 6 to mute your phone * +$_;_
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Join the conversation on
Connected Communities SoMe Group

Connected Communities
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Learning objectives

FoIIowmg the session, participants will;
Learn the basics of campaign structure and management.

» Be able to identify the multiple social media tools available to you
to you and how they fit into the campaign structure.

* Have a basic understanding of multi-channel campaigns, and how
to better create a comprehensive social media campaign.

» Gain strategy on how to better engage your community and have
them become an integral part of your social media campaign.

* How to create and support a call to action.




Weaving: Communication and Social Media Campaigns

praducion nghts oblanable from

A sustained set of messages ){%’Q %{L

> e (
within a specified time frame LATERN
to accomplish a specific goal. = B [ I

“Don't use your campaign
rhetoric on me, buster!”

XICADCA v S

Campaign Types

Social Marketing
Promote a specific health behavior

will work
f&fﬂ: ange
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XJCADCA oo (R

Campaign Types

Awareness
Build awareness on a specific issue

J
>

YICADCA o e

Campaign Types

Advocacy
Seek a specific political action
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“CADCA, Building drug-free communities ‘" " i‘(‘.”‘ ="

Campaign Types

Fundraising
Seek a specific donation amount

Key Elements

YOU ARE THE

TARGET
AUDIENCE

A Clear Target Audience
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Key Elements

an et
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A Measurable Goal

A Set of Consistent &
Intertwining Messages
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Key Elements

A Communication Model
‘ . Encode o Decode .
Sender Channel Receiver

The Right Channel, The Right
Message, The Right Time

YICADCA ... .. pailhy

Traditional Campaign
Channels

HEY - 0BAMA'S
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YICADCA . e

Traditional Campaign
Channels

WALK LIKE MADD

cATU DAY, APRIL 19 £ .
WILLIAMS SQUARE: JRVIN

Billboards

YXICADCA v I

Traditional Campaign
Channels

News Media Ads
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YICADCA . . b

Traditional Campaign
Channels

From Unidirectiglal to Interactive
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SoMe & Campaigns
INTERACTION DESIGN

row?) @
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From Hitting Target to Engagement

From Primarily Print to Muti-Media
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SoMe & Campaigns

(g

From High Cost to DIY

From Agency Owned Messages to
Community Owned Messages
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¥ICADCA ...

The Birth of a Campaign

The
Gererations
Project

¥ICADCA ...

The Birth of a Campaign

"Speak the truth, speak it boldly.
Never fear, speak it so that all
may hear."

The
Gereratiors
Project
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Why Social Media...

* Meet our audience where they are at (youth & parents)

* Instant feedback and interaction within the campaign

* Raise awareness of the project and the issues both
locally as well as nationally.

» Ease of distribution

* Cost effective

* Ease of evaluation
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What, where, and why...

\| ° Pre-established audience

* Ability to share video

* Instant feedback

* Ability to create an easy
"home" for TGP. (Page)

* Ability to allow audience to "own"
the project and share with
others.

A 4




Weaving: Co

mmunication and Social Media Campaigns

¥CADCA

Search

1g-free comim

Edit Page

Promote with an Ad
Add to My Page's Favorites
Suggest to Friends

Remove from My Page's Favorites

The Generations Project is a
Multi-Generational
prevention documentary. This
project began in January
2010, and has quickly taken
on a life of its own. Take a
secand to meet the
participants, look inside their
life, and hear their tale.

The Generations Project

wall Info Video Welcome Photos Discussions » +
What's on your mind?
Attach: F11 a- E Get more people to like
your Page with Facebook
Options Ads! Preview below.
[ Jason Eric Verhoosky We are excited to announce that we will
be having the Danvers Premiere of The Generations Project on The Generations
Wednesday, September 29th at 6:30PM at the Danvers Library! Project
Come one, come all! Support the project, the community, and
the vision! Tickets are just $2, and will include light
refreshments.
September & at 11:28am - Comment - Like - Flag
DanversCARES % Picking the date for the summer premier of - i
4ghDa The Cenerations Project! Can't wait to see you all in late August ke 8 sccang Lo meety
s ko tremendous group of

for a night of film and fun at the Peabody Institute Library in
Danvers!
July 20 at 9:52am - View Post

senior citizens,
community members, and
youth In Danvers, MA, as
they talk about their..

The Generations Project Ok everyone...we are just waiting for
dates. As soon as we have confirmation for screenings you will
be the first to know. Can't wait to see you this summer, and to
share The Generations Project with you!

June 11 at 2:41pm

Jason Verhoosky likes this.

e Like

Comment - Like - Promote

#0a

4#Da

R r—

¥ICADCA ..

frug-free commuunities

DanversCARES What a night! We had a great preview of The
Generations Project at Danvers Council on Aging last night. Thank you
to all the participants, The Council on Aging, and the Danvers TRIAD for
the opportunity to make this project. Keep your eyes open for upcoming
screenings!

May 25 at 10:30am - Comment - Like

Kam Kubiniec Dunn Can we run it on DCAT? If yes, send us a
dwd!l!
May 25 at 5:48pm - Like - Flag

Jason Verhoosky Kam- We would love that! We are trying to get
into a couple of festivals to premiere the project, but after family
festival, we would LOVE to run it on DCAT! Thank You!

May 26 at 9:46am - Like - Delete

Write a comment...

DanversCARES We are heading out to the Danvers Council on Aging for
the 1st preview of The Generations Project. Looking forward to seeing
the participants, getting feedback, and celebrating! Will we see you
there?

May 24 at 4:23pm - Comment - Like
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¥ICADCA ..

g drug-free commu

DanversCARES's Videos 13 videos
View Comments 12 Next

¢

-

Whose Kid Is It? P5A
ale]

Generations Short #5
HQJ

The Generations Tobacco does that, Generations Project
Project #3 [HQ] and more... [HQ] Trailer #2 [HQ]

¥CADCA.

frug-free comn

All People Who Like The Generations Project

All Likes Over Time Learn more

Choose a graph: 72Tnta| Likes on Sep 12

[Ef Page Views Male Female Male Female
140 7 e | 18% 82%
| 13-17 0% 11%  11%
n ‘ n | 18-24 0¥ 4% 4%
| | 25-34 10% 33%  43%
84 | 84 | 35-44 1% 11%  12%
| 45-54 3% 14% 17%
& | & | 55+ 4% 8% 12%
|
|
28 28
oL A A menbhn a.dg Top Countrias Top Cities Top Languages
Tur'1 Thug 1 Tsep 1 United 72 Boston 11 English 71

States (usy

(u ]

* View All
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¥CADCA
Building drug-free communities.

What, where, and why...

» Share the project with a broader
audience.

» Ease to direct traffic to other
locations

* Increase "SEO"

¥ CADCA
Building drug-free communities.

What a night! We had a great preview of The Generations
Project at Danvers Council on Aging last night. Thank you...
http://fb.me/BloGftsj

9:30 AM May 25th via Facebook Delete

We are heading out to the Danvers Council on Aging for the
1st preview of The Generations Project. Looking...
http://fb.me /yASrrali

3:23 PM May 24th via Facebook

Using your Whose Kid Is It postcard for a discount at local
businesses? You get 20% off through graduation season,...
http://fb.me [yscsuT2d

10:46 AM May 22nd via Facebook

More great work coming out of Maine. Great to see other
communities working on prevention http://bit.ly/9yRItl
http://fb.me /vWLzt2HB

9:15 PM May 20th via Facebook

The Generations Project is less than a week away from its first
preview at the Danvers Council on Aging. Get... http://fb.me
JuQdj6)Ow
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¥ICADCA. .

What, where, and why...

Create a "home" for all things video

Reach our Youth Audience
0 |+ Increase "SEO"
Increased ability to receive

) | comments and feedback from
uh viewers.

* Increase scope and capacity

S

¥9CADCA. .

You Tu I]E |DanversCARES Search Browse | Upload

- Search options

Drinking at School...And you thought you were cool.

and edited all within 48hours by the Danvers High School DanversCARES Youth
K Leadership Board. This film was created for Red Ribbon Week to ...

by Mrdverhoosky =~ 8 months ago | 189 views

Reflections & Collabarations: Young Artists Speak Out

DanversCARES is happy to have had the opportunity to work with the Danvers
High School Transition program and Special Education department on ...

by MrJverhcosky =~ & months ago | 61 views

Generations 1 Trailer.mov

Holten Richmond Middle School Youth Leadership Board, and DanversCARES.
The goal of the project is for the youth and seniors to have an ...

by DanversCARES T months ago 18 views

Generations 2.mov

. " TRIAD TRIADS "Danvers TRIADS™ "Danvers TRIAD" DanversCARES
"Danvers Cares” Youth "Youth Leadership® "Youth Leadership Board" Pipe Pipes

by Mrdverhoosky = 6 months age | 12 views
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¥CADCA |
Building drug-free communities.

Questions

® =
BCI \DCI \ Building drug-free communities.

Campaign Type: AWARENESS

What: International Overdose Awareness Day

When: August 31, 2010

Who: Overdose prevention awareness advocates all over
the world!

SoMe Used: Facebook, Twitter (#0D10) & Twibbon
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Twibbon spreads awareness about your cause by overlaying an
image onto your supporters' Twitter profile avatars. Quick and easy!

# Joined Cause: 7

Wall posts: 33

Shared: 1

Comments: 0
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Sample of Facebook wall postings for
Overdose Awareness Day:

*Due to lowered tolerance, people leaving jail are
the most at risk for an overdose; people leaving
rehab = 2nd most at risk.

*VIDEO: how to put someone in the recovery position

*If you know someone has been using opiates (and/or alcohol),
don't let them sleep it off if they are unresponsive and
SNORING deeply, you need to call 911!

#0OD10

"Hash tags make Tweets searchable”

@portprevent's Tweets: 41
Retweets (my tweets, retweeted): 28

. : D
Others' Tweets: 94 (] P>

#0D10 Summary of ALL Tweets on 8/31/10:
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Sample of PortPrevent's Tweets for

Overdose Awareness Day:

*Due to lowered tolerance, people leaving #jail are the
most at risk for an #overdose; people leaving rehab are
2nd most at risk. #0D10 (retweeted 5 times)

*Shower/ice bath for #overdose = 1) waste of time, 2) drowning risk, 3)

shock risk. Better to call 911 and possibly save a life! #0D10 (retweeted 4
times)

*Snoring heavily (also nick-named “the death rattle”) has been reported

in 90% of fatal opiate overdoses. Call 911 - save a life! #0D10 (retweeted 4
times)

Why did we choose social media for our awareness
campaign?

* We put out a traditional press release and it didn't
get picked up by any of our local media outlets (the
subject matter may have contributed to that)

* We have established connections on both Facebook
(453 friends) & Twitter (265 followers) so it was a
natural fit to help spread the word

 We were part of an INTERNATIONAL DIALOGUE
about saving lives!
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The Birth of a Campaign

Campaign Type: Social Marketing

Call to Action: Speak with your children

about underage drinking, prevent access
to alcohol in your home, raise awareness
about underage drinking in Danvers, MA
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"If you build it, they will come"
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"If you build it, they will come"

This only works in baseball movies
staring Kevin Costner...

YICADCA ... .. pailhy

The Call to Action

Tell me why to care...

...then tell me how
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Maddie
makes
N\ leam more R healthy

WHOSE KID IS IT? decisions.

Watch our youth in action 101

News & Events In Prevention

Contact Us

YICADCA v

The "Straight Forward"
Approach

‘5

Iearn mOre -

WHOSE KID IS IT?
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A Message for Parents “Parents have

.

WHOSE KID IS IT?

dealing with
"Whose Kid is It?" is a public awareness campaign designed by parents for parents and other

that it’s easy

for this issue

to fly under

the radar.”
adults in Danvers.

WHOSE KID IS IT?

“Whast Kad 16 117" 5 @ public awanentss campalgn designed by parents for parents and ciher
acults in Canvers.

“Whose Kid I8 It?” is designed to make adults pause and think about how and whare teens gel
alconol-which may be in their own hame by their own child.

“Whase Kid Is #?" encournges parents to talk to their tsens about drinking.

Access ls Koy
The primary wity leens in Danvers acoess aicohol i from home: either directly o« through friends
and cider sitlings.

I @ recnt surday B of 274 high scheal Stugonts reponed It 5 easy or very oasy 16 aceoss
alcohol in Sheir own homes, Yt anly 57% of panents thought that 1o be the case.
[DanversCARES Fall 2008)

Warking Togathar
We need 1o raise awareness and work logether s a community 1o protect cur kids and prevent
the negative consequences of teen drinking.

DarversCARES wil provide 8 sories of tips for parants an talking 1o teens about drinking and
ways b prevent isens accassing alohal at home.

FResearch indicaies hat when parents express disapproval of drinking, teers drink less. Teens
o listen, aven if you think iy don't,
Have you asked?

Mast parert say: s not my ke, "....Then whose kid is it?

Have you asked?
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SoMe and the
"Call to Action"

DanversCARES The "Whose Kid Is I1t?"Campaign is still running, and
wlla discounts at local vendors are still good until the end of the month! That
said, it is always a good idea to talk with your children. Have a great
summer, and be safe!
Whose Kid Is It? PSA [HQ]
1:02

YoM June 21 at 12:11pm - Comment - Like - Share

SoMe and the
"Call to Action™

DanversCARES Whose Kid |s It discounts are good through June 30 at
wlla participating businesses. Stop in Goodies, Lorraine Roy, Wild Harvest,
TeamesR Maison Estique, and Jimmy's with your post card to receive 20% and

remember: Kids in Danvers do drink. "If it's not my kid, then Whose Kid

Is 1t?" Talk to your teens about underage drinking this summer.

June 15 at 10:42am - Comment - Like
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¥CADCA

DanversCARES The "Whoes Kid Is 1t?" Campaign is still running strong.
wlla Have you seen this ad lately? The first person to comment and tell us
Tramme== where you saw it will win a DanversCARES T-Shirt! Come on you know

you want it! http://bit.ly/aRZ8YR

GateHouse Media | Greater Boston Area Announcements — Announcements &
Corrections — DanversCARES

bit.ly

Shop online at Boston stores. Save time and money by shopping from home with
Boston newspaper ads online. Quickly search print ads for jobs, cars, furniture,
pets, homes, and other shopping in the Boston area. Use local search, and find
ads by category, advertiser, brand and keyword.

'ﬁl May 7 at 9:44am - Comment - Like - Share - Flag
£ LaDonna Coy and John M Gibbons like this.

DanversCARES John-Thanks for the like. If you have seen the ad,
or any "Whose Kid Is It?" collateral, you could be our winner. Just
let us know where. 1)

May 7 at 10:01am - Like - Flag

=

Andrea DeLuzio Enos There is an ad hanging on the doors at the
high school.

May 7 at 5:10pm - Like - Flag

4#Da DanversCARES And we have a winner! Congratulations Andreal
=== Swing by the DanversCARES office, or send us a message with
your info and you can get your shirt.
May 9 at 12:45pm - Like - Flag

¥ICADCA ..

SoMe and the
"Call to Action™

DanversCARES Parent Tip #7:
wlla Set clear rules and discuss in
Temes== advance the consequences of breaking
them. Don't make empty threats or let the
rule-breaker off the hook. Don't impose harsh or unexpected new

See More

Parents. The Anti-Drug.

www.theantidrug.com

This crash course in the most popular communication tools used
by teens today offers guidance and advice to help parents
monitor their teens activities on these devices.

ﬁ| April 27 at 11:26am - Comment - Like - Share - Flag
£ LaDonna Coy likes this.

Write a comment...
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Questions




