[bookmark: _GoBack]1. The referenced BeAware PSA is a brief video available via YouTube. Is Ohio MHAS anticipating this format (video) for other PSA’s drafted or produced under this contract? Are PSA’s being produced for video broadcast outlets, for video streaming (Website, YouTube)? Will there be public service announcements for broadcast or streaming radio? Other channels, like print or outdoor advertising? This is to be determined as part of the project.
 
2. The RFP mentions, in addition to PSA’s, “customizable electronic resources.” Can you provide some specificity, including examples, of the kind of electronic resources you are seeking? What level of customization will be required?  This is to be determined as part of the project.
 
3. How do you envision leveraging the “We Are the Majority” (non drug-users) message to normalize mental health, prevent suicides and decrease stigma related to young people facing social/emotional/mental health challenges?  This is to be determined as part of the project. 
 
4. Should the budget and plan submitted include final production costs for PSA’s, social media content/advertising and electronic resources needed to implement the campaign? Or is the campaign plan, draft media and timeline the primary final deliverable for the project?  Proposal should include all cost including implementation.
 
4a. Will the selected multimedia production company or advertising agency implement the multimedia campaign? Or will the end-game be to turn over the media materials to Ohio MHAS and its partners to implement, following the Communication Plan and timeline created by the selected vendor? Implementation will be a collaborative process and all developed materials will be the property of OhioMHAS.
 
5. The Scope of work (III) references “a communications plan and timeline for a social media outlets utilized.” Does this mean that Ohio MHAS is seeking message development and testing ONLY using social media as a delivery system? Will other communications channels found to be effective with the target audiences be welcomed and considered for the campaign? This is to be determined as part of the project.
 
5b. For example, can a proposer include implementation of a grassroots community mobilization strategy as part of the Communications Plan for #BeAware? Could strategies beyond development of video PSA’s or social media be funded beyond the $200,000 budget, or if proposed, should their implementation be included as part of the $200,000? Proposer should include all potential strategies and implementation should be included in the $200,000 budget. 
 
6. If there are multiple partner organizations on the team, is a separate MOU required for each partner, or can we use a universal MOU for all partners, signed by a representative of each organization? Please submit separate MOU for each partner with defined roles and responsibilities. 
 
7. The OYLPN focuses on youth ages 12-17. Given that the RFP also references young adults, please confirm the projected age range for the target audience of the multimedia campaign. The campaign will target youth and young adults.
 
8. What is the demographic profile of the target audience, regarding gender, race/ethnicity? Are there any priority Ohio sub-populations included for “culturally” and “linguistically appropriate” materials, i.e., Spanish-speakers, Asian-Pacific Islanders, etc.? This is to be determined as part of the project. 
 
9. The Project Description under Proposal Narrative lists one objective as to “improve natural support for youth and young adults.” Can you elaborate on what you mean by natural support?  Relationships that occur in everyday life. 
10. Does the grant recipient need to be a 501(c)3 organization? No
11. The RFP states the dates are December 1, 2015 to June 30 2016. However, Appendix 1 lists the budget period as December 1, 2016 to June 30 2017.  Could you clarify this? December 1, 2015 to June 30, 2016. 
12. May we get a copy of the OYLPN strategic plan? The OYLPN Strategic Plan can be found at drugfreeactionalliance.org
13. What is the funding source(s) for the #BeAware campaign?   The project will be funded with State funds.

